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Mission 
& Vision

Our Mission
Bloomfield Township delivers best-in-class services 

in a fiscally responsible manner, fostering a premiere 
community where all can thrive, while protecting our natural 

resources.

Our Vision
Bloomfield Township is a safe, inviting, and vibrant community 

where residents’ quality of life is enhanced with outdoor 
recreation opportunities, well-maintained infrastructure 
and natural spaces, leading-edge technology, and an 

exemplary Township government.
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Values

Stewardship
We are committed to careful management of public funds and 

resources to ensure long-term financial viability.

Excellence
We strive for best-in-class service and continuous improvement through 

visionary leadership that places the needs of the community first.

Integrity
We uphold honesty and transparency in all our interactions by fostering 
trust and respect within our organization and throughout the community.

Innovation
We embrace forward-thinking, aspirational solutions and positive change 

to continually enhance our service and community impact.

Collaboration
We work together with approachability and friendliness to build 
strong partnerships and effectively address community needs.
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Personality

Helpful

Reliable

Approachable

Progressive

Trusted

Welcoming

Scenic

Friendly

Vibrant

Natural
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Logo
Design

•	Full color should be used when possible.
•	Proper clear space surrounding the logo should be used 

at all times.
•	Vector files (EPS, PDF, & SVG) allow for scaling 

indefinitely and are ideal for printing.
•	Raster files (JPG and PNG) are best for web and digital 

use.
•	The logo should not be edited, stretched, condensed, or 

modified in any way. The proportions should never be 
altered.

Spacing & Sizing
Clear Space
As the primary visual representative of Bloomfield Township, 
the logo should stand out from other graphic elements. 
Whenever the Bloomfield Township logo is used, it must be 
surrounded by at least a minimum area of clear space. No 
illustrative matter, words, symbols or marks are to intrude upon 
this area. This clear space is indicated by the x-unit below. The 
x-unit is based on the width of the blue radius. 

Minimum Size Usage
The Bloomfield Township logo should never appear smaller 
than 0.65”/47 pixels in height, whether standing alone or 
combined with other approved nomenclature.

This wordmark is approved 
to represent Bloomfield 
Township. 

Font: University Roman
Color: Green or Blue as 
outlined in the color section 
of this guide. 

OO

OO

Our logo is the most recognizable part of our brand. Each 
piece is carefully thought out to provide strong visual 
impact.

X OO

Wordmark

Bloomf ield Township
Bloomf ield Township



BLOOMFIELD TOWNSHIP BRANDING GUIDE 9

Usage 
Guidelines

The logo should be used in four color application whenever possible. Greyscale, 
black and white logos should be used infrequently. Additionally, using the white 
logo on top of other colors that are not approved by this style guide is discouraged. 
Avoiding dark colored backgrounds prevents the need for the white or greyscale 
logos. Individual departments without their own logo should not alter or modify 
the Township logo to make a new logo.

FOUR COLOR

PLANNING, BUILDING & 
ORDINANCE DEPARTMENT

BLACK WHITE
Only use on top of a 

photo or when one-color 
application is necessary.

PRINT
All files should be 

SVG format in CMYK

DIGITAL
All files should be 

PNG format in RGB, 
Black logo is NOT 

approved for digital 
use.

DEPARTMENTS
Individual 

departments without 
their own logo should 

use one of these 
modified logos if they 

require their own 
identifier.

Only use for black and white 
applications.

OO

OO

OO

OO

PLANNING, BUILDING 
& ORDINANCE 
DEPARTMENT
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Incorrect 
Use of 
Logo

STRETCHED

NON-CIRCLE BUSY BACKGROUND
ANY COLOR STROKE 

AROUND LOGO

COMPRESSED NON-BRAND COLORS
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Inspired by Bloomfield Township’s Environment

Color
Palette
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Main Colors
The primary color palette consists of blue and 
green as well as black and white.

These colors are the core of our brand identity, and should appear prominently. Do not use 
colors other than those shown here. Choose color combinations carefully to ensure high 
contrast, especially for text. Consistent color use across all Township departments contributes to 
a highly recognizable brand with a strong identity.

Brand 
Colors

English Ivy

CMYK
86, 33, 77, 21

RGB
24, 112, 82

HEX
#187052

Marine Blue

CMYK
100, 85, 17, 3

RGB
30, 68, 134

HEX
#1e4486

Supporting Colors
The secondary colors may be used as 
backgrounds, accents and highlights. 

Putting Green

CMYK
52, 0, 64, 0

RGB
125, 205, 133

HEX
#7dcd85

Sunshine

CMYK
5, 18, 87, 0

RGB
243, 202, 64

HEX
#f3ca40

Blue Sky

CMYK
54, 24, 0, 0

RGB
115, 167, 217

HEX
#9cbee1
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Palette Visualizer
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Color
Combinations

Blue Sky Sunshine

Blue Sky

English IvyMarine

Sunshine

English Ivy Marine

Putting 
Green

Putting 
Green

English IvyMarine
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Local governments are now required to comply with Website 
Content Accessibility Guidelines (WCAG). Color contrast is one 
of the criteria. Color contrast ratio measure the difference in 
brightness between foreground and background colors. In order to 
meet the criteria, the color contrast ratio must be at least 4.5:1.

When in doubt, use this contrast checker tool:
https://webaim.org/resources/contrastchecker/

ADA 
Compliance

https://webaim.org/resources/contrastchecker/ 
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The following color combinations 
meet WCAG standards for contrast ratio 4.5:1.

Passing
Color
Application

Blue Sky Sunshine

Marine

English Ivy Marine

Putting 
Green

Marine
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The following color combinations meet WCAG standards 
for large text and graphic objects only.

Conditional 
Color
Application

Blue Sky

English Ivy

Putting 
Green

English Ivy

Sunshine



BLOOMFIELD TOWNSHIP BRANDING GUIDE 19

Incorrect
Color 
Applications

Black 
Type

Green 
Type

Black 
Type

White 
Sunshine
Putting 
Green

Blue Sky
Sunshine, 
& Putting 

Green

Blue Sky,
Sunshine, 
& Putting 

Green

White Type
Blue Sky
Putting 
Green

White Type
Blue Sky
Sunshine

Blue 
Type

The following color combinations DO NOT meet WCAG standards for 
contrast ratio 4.5:1 and should not be used.

Secondary brand colors should not be used exclusively. Primary brand colors 
(Marine & English Ivy) should serve as predominant colors on all applications.
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Approved 
Typefaces

Aa
University

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv 
Ww Xx Yy Zz     1234567890,.?!

Aa
Gill Sans

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp Qq Rr Ss 
Tt Uu Vv Ww Xx Yy Zz     1234567890,.?!

Aa
Arial

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp Qq Rr Ss 
Tt Uu Vv Ww Xx Yy Zz     1234567890,.?!

Sans Serif

Serif

Sans Serif
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Main
Typography
Styles

Aa
Gill Sans Bold
Aa Bb Cc Dd Ee Ff Gg Hh Ii 
Jj Kk Ll Mm Nn Oo Pp Qq 
Rr Ss Tt Uu Vv Ww Xx Yy 
Zz  1234567890,.?!

Aa
Arial Bold
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll 
Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww 
Xx Yy Zz  1234567890,.?!

Aa
Arial
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp Qq Rr 
Ss Tt Uu Vv Ww Xx Yy Zz  1234567890,.?!

The two main 
typefaces are Gill 
Sans and Arial. The 
University Font listed 
on the previous page 
is reserved for special 
applications, such 
as the Bloomfield 
Township wordmark.
Using different or 
custom fonts is 
discouraged.

Gill Sans
Arial
Arial
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Recommended Typography 
Applications

Gill Sans 
Bold

Arial Bold

Arial Regular

Gill Sans 
Bold

Arial Bold

Arial Regular

60 PT
Standard Case

sans serif

36 PT
Standard Case

sans serif

24 PT
sans serif

60 PT
Standard Case

sans serif

36 PT
Standard Case

sans serif

24 PT
sans serif

The use of color, size, and weight should be used to achieve contrast and hierarchy for best readability.
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Typography at Work
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Website
Update

Various 
headers, 
subheaders 
and hyperlinks 
will be updated 
with better 
use of styles 
and colors 
for improved 
readability 
and ADA 
compliance.
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The color palette and 
fonts at work.

Examples
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Brand Consistency
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Imagery 
Style

Image content should showcase the Township’s many assets, including lakes, beautiful 
estates, golf courses, rolling hills, scenic safety paths, luxurious landscapes, thriving 
businesses, historic sites, popular destinations, Township services, and of course our 
diverse community members.
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Photography Authenticity
It is encouraged to use people or a human element in photos. When including 
people in an image, try to capture them in dynamic and active ways. Select 
images that reflect our brand personality. Keep lighting bright and warm for a 
friendly, inviting tone.

Please follow these guidelines when selecting photos:
•	Make sure to use photos that are high resolution.
•	Use recent photos (within the last five years preferably). Photos should reflect current vehicles, uniforms, and equipment. Photos 

with historical significance are the exception to this rule, such as former Police Chiefs, historical events, etc. 
•	Photos should feel genuine and not too posed. Stock photo usage should be kept to a minimum, and must be licensed.
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Imagery to 
Avoid

Follow these guidelines to keep imagery professional, genuine, and 
reflective of the brand personality. 

PHOTOS SHOULD FEEL GENUINE 
AND NOT TOO POSED

AVOID USING CLIP ART
NEVER USE AN IMAGE WITH THE 
TRANSPARENCY GRID VISIBLE

STOCK PHOTOS SHOULD 
BE AVOIDED IF A TOWNSHIP 

IMAGE EXISTS

STOCK PHOTOS SHOULD 
LOOK AS IF THEY WERE 

TAKEN IN THE TOWNSHIP

AND SHOULD ALWAYS BE LICENSED
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Brand 
Family

Extention of Brand Family
Several Township departments and initiatives have unique branding, and therefore should 
not be using the main Township logo. Police, Fire, and Bloomfield Community Television all 
follow unique standards which need to be established.
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Shared 
Resources

BLOOMFIELD TOWNSHIP

Brand Style Sheet

OO

Font Guide

Font Usage Guidelines

Color Usage Guidelines

Color Palette

Brand Assets

Aa   Gill Sans Bold
Aa Bb Cc Dd Ee Ff Gg Hh Ii 
Jj Kk Ll Mm Nn Oo Pp Qq Rr 
Ss Tt Uu Vv Ww Xx Yy Zz
1234567890,.?!
Aa   Arial Bold
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk 
Ll Mm Nn Oo Pp Qq Rr Ss Tt Uu 
Vv Ww Xx Yy Zz
1234567890,.?!
Aa   Arial Regular
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
1234567890,.?!

Headlines & Titles
Subheadings & Captions
Body Copy

Primary Colors should serve as featured colors. Overall design 
can include either. Any proportions are acceptable.

Secondary Colors may be used as backgrounds, accents, and 
highlights according to WGAG color contrast guidelines. 

Verify at: https://webaim.org/resources/contrastchecker/

COMPLETE BRAND STYLE GUIDE AND ASSET FILES: S: Bloomfield > Brand Guidelines

Primary Color Palette

Secondary Color Palette

OO

English Ivy
CMYK
86, 33, 77, 21
RGB
24, 112, 82
HEX
#187052

Marine Blue
CMYK
100, 85, 17, 3
RGB
30, 68, 134
HEX
#1e4486

Primary logo 
to be used 
as full-color 
without any 
modification.

Putting Green
CMYK
52, 0, 64, 0
RGB
125, 205, 133
HEX
#7dcd85

Sunshine
CMYK
5, 18, 87, 0
RGB
243, 202, 64
HEX
#f3ca40

Blue Sky
CMYK
54, 24, 0, 0
RGB
115, 167, 217
HEX
#9cbee1

Locate brand assets, Style Sheet, and 
complete Guidelines at
S: Bloomfield > Brand Guidelines
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